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Annotated Bibliographies (50 pts.)
Due Time: 11:59 p.m. on Monday, 8/5

• In this assignment, you are asked to annotate 5 peer-reviewed research articles related to your 
research proposal topic (Yes, you do have to decide on your research topic first! Note that your 
research topic should be posted by 7/15 on Blackboard). The articles should be from academic 
journal articles and they can be from the list of the required readings in this class, but no more 
than 2 articles. At least 1 article should discuss a theoretical framework(s) chosen for your 
research question.

• Please write down your research statement/topic within the “header” of your document. 
Number the annotation from 1 to 5. Each annotation is about 1 or 2 paragraphs and it 
summarizes and evaluates the article that is relevant to your final research proposal. That is, you 
need to provide 1 or 2 paragraphs summarizing and synthesizing the findings of reviewed 
articles and how this synthesis informs your own research question.

• The length of the annotated bibliography is restricted to a min of 1 ½  and maximum of 2 single-
spaced, in Times Roman 12 font size, 1inch margins on all sides. Assignments not meeting these 
formatting requirements will be sent back for revisions. 5 POINT DEDUCTION PER DAY FOR LATE 
SUBMISSION. 

• To submit this assignment, please go to Blackboard “assignment—annotated bibliographies,” 
and upload a WORD document.
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Sample 
Annotated 
Bibliography 
(APA Style)


